












THE OBJECTIVE
Since opening the doors of the first Bo Dome in 2008, BJES has 
created unique opportunies for businesses to connect to and 
engage with our extended network in the youth & amateur sports 
community and our loyal customer base. The typical sports facility 
sponsorship allows a business to get exposure through signage. 
For us, signage is just the start. Our approach is to create corporate 
partnerships that open the two-way street between Bo Dome 
cucustomers and the businesses who join the team as our partners.

The BJES philosophy is to generate sponsorship revenue in order 
to support the business in the following ways:

1.   To provide all Bo Dome athlete with no-cost personal 
leadership development, classroom and experienal “life 
skills through sports” curriculum, and mental health 
awareness iniaves. Each player has access to take the 
Ryzer TAP, which is the same personality profile test taken 
by every player at the NFL combine, to reveal that 
individual’s own characteriscs, strengths, struggles, and 
prpreferred coaching/interacon styles. The player gets 
reports for themselves, their coaches, and parents, as well 
as access to Mindset Training.

2.   To be an educaonal resource to our customers and the 
larger athlec community. BJES has evolved to be a thought 
leader in the amateur sports space. We leverage our vast 
network and industry experse to provide experiences and 
content at no charge. We do this by organizing “Success in 
Sports” nights (Fall and Spring), which are large, 
seminar-style events featuring a panel of experts who can 
shashare insight for players (their parents), and coaches about 
the journey of advancing in sports; offering online sessions 
to players and parents; and developing/sharing wrien 
content to educate our athletes.

3.   To support hardship situaons – as described in the 
Philanthropy secon in this book.

4.   To serve as a mechanism to help us control pricing for our 
customers and connue to re-invest in facility upkeep and 
enhancement. 

Our primary goal is to be able to achieve the objecves listed 
above for our BJES athletes, and we are commied to expanding 
that reach as we aract more partners who share in our mission of 
“Changing Outcomes in Kids’ Lives”!





Our most dedicated and loyal customers are those who 
parcipate on our travel baseball (Cangelosi Sparks) and 
soball teams (Chicago Cheetahs). In the Chicago market we 
have nearly 90 travel teams with over 1,250 players. These 
families are the most deeply connected to BJES, and view our 
staff as trusted advisors for their kids’ overall athlec 
development.

The SparThe Sparks and Cheetah players have a dome membership that 
allows them access to the dome year-round, and they train in 
the dome mulple mes per week from late fall through 
spring. This frequency of visit, coupled with our constant 
communicaon with the families, builds a strong connecon 
between the family and BJES.  These families not only 
represent our ideal customer relaonship, but by associaon 
connect connect to our partners as well.

We work with our partners to find creave and seamless ways 
to leverage the power of our trusted customer relaonships.

LOCAL BRANDING: SIGNAGE & MORE
GGet your brand in front of the Bo Jackson’s Elite Sports 
audience, who represent a premium buying demographic. 
Generate awareness and visibility through an impacul 
banner and signage package that will be seen by more than 
400,000 visitors each year. The signage is just the start of 
how you connect to the customer. Our approach is to 
create corporate partnerships that open the two-way street 
bebetween Bo Dome customers and the businesses who join 
the team as our partners.

The Partnership Packages page provides an outline of what 
a corporate partner can expect. However, we want to know 
from you what a successful partnership looks like. Nobody 
knows your brand and objecves beer than you. We are 
open to hear your ideas of how you can best acvate this 
unique partnership with us. You define your successful Bo 
Dome partnership and we will work together to achieve it.

TEAMS

OPPORTUNITIES



LEVEL
FIVE

$5,000

ONE 1 ADVERTISMENT ON THE ALUMNI VIDEO WALL

ONE 1 HALF PAGE AD IN ALL PROGRAM GUIDES ANNUALLY

TWO 2 SAMPLING/DISPLAY TABLE EVENTS

LEVEL
FOUR

$10,000

TWO 2 BANNERS: 6X8

ONE 1 ADVERTISMENT ON THE ALUMNI VIDEO WALL

ONE 1 FULL PAGE AD IN ALL PROGRAM GUIDES ANNUALLY

TWO 2 SAMPLING/DISPLAY TABLE EVENTS

TWO 2 BANNERS: 15X8

ONE 1 ADVERTISMENT ON THE ALUMNI VIDEO WALL

FULL PAGE AD IN ALL PROGRAM GUIDES 

ONE 1 COMPANY TEAM BONDING/BUILDING OR SOCIAL EVENT

TWO 2 SAMPLING/DISPLAY TABLE EVENTS OR MULTIPLE PROGRAM GIVEAWAY

LEVEL
THREE

$15,000

LEVEL
TWO

$20,000

ONE 1 BANNER TOP CENTER OF THE DOME 10X30

ONE 1 PREMIUM WALL PLACEMENT OF YOUR BRAND AND MESSAGING INSIDE DOME

ONE 1 ADVERTISMENT ON THE ALUMNI VIDEO WALL

MULTIPLE PROGRAM GIVEAWAY PACKAGES

ONE 1 COMPANY TEAM BONDING/BUILDING OR SOCIAL EVENT

FOUR 4 SAMPLING/DISPLAY TABLE EVENTS 

FULL FULL PAGE AD IN ALL PROGRAM GUIDES  FRONT OR BACK INSIDE COVER

LEVEL
ONE

$25,000

Pricing reects a $5,000 minimum for partnering with BJES. Corporate event rentals and/or team building includes 3 
hours for up to 30 staff members. Marketing event support includes social media, email newsletters and samling/table 
support. The cost to produce the banner is local partner’s responsibility. the sign installation will be covered by BJES.
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